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PUBLISH

A lot of exciting changes have taken place
in the Great Lakes Bay Region over the
last few years, and that growth has been
very inspiring to watch and write about.
We appreciate your support of the
magazine; we really couldn’t do what
we do without you! We look forward to
continuing our celebration of the many
reasons to live, work and play in the Great
Lakes Bay Region.
~Marisa Horak Belotti, Publisher

BUSINESS
•
business / PERSPECTIVES

•
ADJUSTING TO A NEW NORMAL IN THE WAKE OF COVID-19
A Q&A WITH GOV. GRETCHEN WHITMER

Q&
A
There is a saying: “Don’t judge me
by my mistakes, judge me by how
I deal with my mistakes.” What
mistake have you made and how
have you learned from them?
This pandemic has been a crisis unlike any
we’ve encountered before, and every day
is a learning experience. I’ve made a lot of
tough choices, like closing schools for the
remainder of the year and banning public
gatherings, but at the end of the day, I stand
by all of them because I know they were
the best things to do to keep our families
safe. Everyone makes mistakes. It’s part of

BY TIFFANY DOWLING

life. But the best thing we can do is listen to
experts, monitor the data and do everything
we can to keep people safe.
What is your advice for business
leaders as they face a new normal
in light of COVID-19, and what is
the biggest thing you’ve learned
about Michigan’s business
community during this crisis?
My advice is to study the best practices
in your field. … It is crucial that your
employees and your customers alike can have
confidence that your place of business is safe.
Maintaining best practices and protocols
— like regularly sanitizing surfaces and
educating yourselves and your employees on
the symptoms of COVID-19 — are key to that.
What is your leadership
style and mantra?
Surround myself with talented people, ask
questions and get the facts. One of the things
I appreciate the most in this moment is that I
have many fellow governors from both sides
of the aisle with whom I confer. I’ve also been
regularly working with health care experts
right here in Michigan and across the country.
You’re the governor, a mom, a
wife, a friend and Michigander.
How have all your roles affected

decision-making? How has the
criticism you’ve faced affected you
and your family?
I think of my kids and the long-term view
of the decisions and direction we chart. I
know that my daughters are watching, and
that centers every decision I make. I want
them to have the courage to stand up for what
they believe in. My family is tough. They
generally take things in stride, but sometimes
there are hard days like recently when armed
demonstrators protested outside of our home.
But for every hard day, there are still always
opportunities for us to have a laugh together
like when Cecily Strong played me on
“Saturday Night Live” recently. The bottom
line is that my family is the most important
thing in the world to me, and I think of them
every time I have to make a tough decision.

•

What are your words of
encouragement to those young
people trying hard to adjust to a
new normal?
My daughter is graduating from high school.
She won’t have a graduation ceremony or
party like we had always contemplated to
celebrate this milestone. I can’t tell her
what the fall will look like either. This is
hard, and there are a lot of unknowns. But
what we do know is that we will get through
this together.

Snapshots. Brief local
news segments on topics
that affect the region
Roundtable. A
trending question
answered by three
local leaders
Notable News.
Professional highlights
from the Great Lakes
Bay Region

LIFESTYLE
•
•
•

Kid’s Corner. Family
advice, recipes, cool pets
and craft ideas abound
Nature. Learn about
regional wildlife and plant
life from the Chippewa
Nature Center
Best of. Great Lakes Bay
mag will survey readers
each month on the best
services in the region

play / BEST SEAT IN THE HOUSE

play
TASTE P. 13

•

HOT STOVE P. 16

gotta see this
BAY AREA BEST BETS FOR MAY

“JERSEY BOYS”

•

BEST SEAT P. 18

•

SEEN P. 20

CIRQUE DU SOLEIL “CRYSTAL”

“Jersey Boys,” the Tony-,
Grammy- and Olivier-winning
best musical, is set to take the
stage live at the Saginaw Heritage
Theatre at Dow Event Center.
This is the true story of how four
blue-collar kids became one of
the greatest successes in pop
music history. They wrote their
own songs, invented their own
sounds and sold 175 million
records worldwide – all before
they were 30.

Cirque du Soleil’s touring performance
“Crystal,” an event for all ages, is
appearing live in Saginaw at Dow
Arena’s Dow Event Center. Take a
night to suspend reality and glide
into a world that springs to life with
astounding visual projections and a
colorful array that’ll have you sitting
on the edge of your seat to see.
Don’t forget to listen for the unique
soundtrack that blends the signature
sound of Cirque du Soleil with popular
music.

When: May 15, 7:30 p.m.
Where: Dow Event Center,
Saginaw
For more Information:
doweventcenter.com/events/
jersey-boys/

When: May 22-26, 7:30 p.m.
Tickets: $41-$122
Where: Dow Event Center, Saginaw
For more information:
doweventcenter.com/events/cirquedu-soleil-crystal-may-25-2019-4pm/

THIS
MONTH’S
EVENTS
Heat up date
night with these
May offerings

Comedy Night
at the Center
May 2, 8 p.m., $10, Midland
Center for the Arts Little
Theatre, Midland, mcfta.
org/event/comedy-night/
e25650/

“Joseph and the Amazing
Technicolor Dreamcoat”
May 3, 7:30 p.m.,
Midland Center for
the Arts, Midland,
midlandcenterforthearts.
secureboxoffice.com

“Who’s Bad: the Ultimate
Michael Jackson Tribute”
May 3, 7 p.m., Buick
City Event Center, Flint,
buickcityevents.com

American Visionary:
John F. Kennedy’s Life
and Times
Through June 29, Marshall
M. Fredericks Sculpture
Museum, Saginaw
Valley State University,
Saginaw, (989) 964-7125,
marshallfredericks.org/
calendar/

John Crist
May 3, 7:30 p.m., Dow
Event Center, Saginaw,
doweventcenter.com/
events/john-crist/
Cody Coyote’s
Adventure:
Earth, Moon & Sun
May 4-25, Saturdays,
2 p.m., $5-$7, Delta
College Planetarium &
Learning Center, Bay City,
(989) 667-2260, delta.
edu/planetarium/index.
html

play / TASTE

Laughs and Lagers
May 10, 7:30 p.m., $34,
Fischer Hall, Frankenmuth,
laughsandlagers.com

“The Wife”
May 10-12, 7 p.m., $7,
MATRIX: MIDLAND,
Midland, mcfta.org/
event/cinema-the-wife/
e26187/

“Dialogues Des
Carmelites” –
Met Opera Live in HD
May 11, 11:55 a.m.,
Saginaw- Quality 10 GDX,
Saginaw, (989) 797-8463,
goodrichqualitytheaters.
com/metropolitan-operalive-in-movie-theaters

City, (989) 892-2660,
statetheatrebaycity.com/
Events/view/282

Contra Dance
May 11, 6:30 p.m., $7,
recurring monthly on the
second Saturday, Greater
Midland Community Center,
Midland, (989) 439-3911,
folkmusicsociety.org

Billy Lindsey’s
Tribute to Elvis
May 17, 7 p.m., $15, State
Theatre, Bay City, (989) 8922660, statetheatrebaycity.
com/Events/view/279

“Man of La Mancha”
May 12, 3 p.m., Bay
City Players, Bay
City, baycityplayers.
ticketoffices.com/venues/
bay-city-players-tickets/
Man+of+La+Mancha
John Waite Live
and In Concert
May 16, 7 p.m., $25$35, State Theatre, Bay
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bean
counters
POPULACE COFFEE
SLINGS HIGH-END
COFFEE IN A LAIDBACK ATMOSPHERE
BY CHRISTOPHER NAGY
PHOTOS BY DOUG JULIAN

JAKE’S OLD CITY GRILL
Daes apist, veribusda sumquia
perit Sum apiet dolupta ssitam
eos et fugiatur sint et auda ium
quat et, aut ut asi idunt quiat que
vent. Sum alibus natur sequost
voluptae. Ur, quia ipidel el int untis

T

his isn’t your grandfather’s
cup o’ joe.
After years of
building a solid
reputation as a wholesale
coffee roaster, Andrew Heppner decided it
was time to bring his popular Populace Coffee
to the masses. Since opening his storefront
cafe in downtown Bay City with business
partner Dave Daniele in October 2017,
Populace Coffee has become the spot for
residents to get their daily java fix with some
of the most refined and sophisticated roasts
from around the globe.
However, don’t be intimidated by
the upscale product. Any snooty, froufrou
pretentiousness can be checked at the door.
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*CONTENT SUBJECT TO CHANGE

2020 EDITORIAL CALENDAR
JUNE:
BACK TO BUSINESS
JULY:
GREATEST OF GREAT LAKES BAY
AUGUST:
HUMAN RESOURCES
SEPTEMBER:
BACK TO SCHOOL
OCTOBER:
MEDICINE
NOVEMBER:
SHOP LOCAL
DECEMBER:
GIVING BACK/HOLIDAY

PLAY
•

Spring in the City
May 17, 5:30-7:30 p.m.,
Saginaw Club, Saginaw,
prideinsaginaw.org/events/
fundraiser/

Midland Blooms 2019
May 18, Eastman Avenue,
Midland, maccmi.
chambermaster.com/
eventregistration/
register/10181

“The Fitzgeralds”
May 18, 7:30 p.m.,
$20, State Theatre, Bay
City, (989) 892-2660,
statetheatrebaycity.com/
Events/view/285

“We’re down to earth. If someone wants
to talk about coffee, we can do that. We can
also talk about the weather if they want to,”
Heppner said.
The goal isn’t to educate people about
coffee, he added. The aim of Populace Coffee
is to create an inviting community space where
people can come and relax.
“We don’t intend on creating spaces that
might intimidate or exhaust someone just
trying to get a cup of coffee,” Daniele said.
“But if your curiosity piques you, our staff is
ready to have that conversation (about coffee).”
A graduate of Bay City Central High
School, Heppner launched Populace Coffee as
a wholesale roastery in 2010. His consulting
as a wholesaler gave Heppner vast insight into
what it would take to get a retail operation
off the ground. When the Bay City location
became available – and happened to be a
former coffee shop where Heppner worked as a
15-year-old – he knew he couldn’t pass up the
chance to open a storefront in his hometown.
Heppner and Daniele spent summer
2017 inside the space working on updates and
improvements.
“Just removing and cleaning some of the
antiquated bits of decor while preserving the
space’s beautiful architectural bones,” Daniele
said. “I think people really responded well to
the updates, as well as some of the continued
comfort and recognition from some of that
spot’s loyal regulars.”
Heppner said the goal of Populace Coffee
is to eventually expand; however, there are
no immediate plans. Until then, Populace
will continue to draw the region’s coffee
connoisseurs to Bay City.
“Populace Coffee has been an addition
to downtown Bay City that every community
needs,” said Ryan Tarrant, president and CEO
of the Bay Area Chamber of Commerce. “It has
become a go-to location for coffee meetings and
the space has been perfect for our Energize
YPN coffee socials, which bring up to 30 area
young professionals together monthly.”

•
BREWED TO
PERFECTION
The offerings at
Populace Coffee
depend on the
harvest seasons
of some of the
best coffeegrowing regions
around the world.

BACK TO
HIS ROOTS
Populace
Coffee opened
in a former cafe
location where its
founder worked
as a 15-year-old.

CATCHING ON
While the level
of coffee at
Populace has
been popular
on the East and
West coasts for
some time, it has
been gaining
appreciation in
the Midwest
recently.
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Reasons to Play.
A quick look at upcoming
events in the region
Out and About.
Reader-submitted photos
highlighting the Great
Lakes Bay area
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Topics we’ll
explore in 2020:
Health and Wellness •
Relationships •
Home and Garden •
Outdoor Recreation •
Special Events •
Shopping •
Arts and Entertainment •
Giving Back To The Community •
Family •

Bay

Midland

Saginaw

TOTAL
READERSHIP
PER ISSUE

30,000

Great Lakes Bay
(Regional Lifestyle
Magazine)

CIRCULATION

DEMOGRAPHICS

3,300+

86%

HOMEOWNERS

78%

COLLEGE EDUCATED

35+

57%

FEMALES

43%

30+

MALES

Household Income $100,000+

years old
MAG

COPIES
ARE SENT TO REGIONAL
PROFESSIONALS FROM
BUSINESS OWNERS AND
EXECUTIVES TO PHYSICIANS,
DENTIST OFFICES, HOTELS,
COMMUNITY ORGANIZATIONS
AND SALONS.

For more info about
sales and distribution
locations, visit
greatlakesbaymag.com
or call 517.203.3333.

72%

REGIONAL
SOLD AT
BOOKSTORES, SHOPS,
GROCERY AND RETAIL
OUTLETS

Find us on:
Have news you want
to share? Send press
releases, event
information and story
submission ideas to info@
greatlakesbaymag.com.

2020 ADVERTISING RATES

•
•
•
•

AD SIZE

12 ISSUES

Back Cover
Inside Front Cover
Inside Back Cover

$2,700
$2,400
$2,400

Full Page
Half Page
Quarter Page

$1,260
$850
$625

6 ISSUES

3 ISSUES

1 ISSUE

ADVERTORIAL
PRICING
FULL-PAGE:

$1,530
$1,020
$765

$1,675
$1,120

$1,800
$1,200

Quoted rates are per issue.
Each issue invoiced separately.
Nonprofit organizations receive a 15% discount.
Premium placement is available at a 20% additional charge

• Newsletter sponsorship - 		

WEB AD AND NEWSLETTER PRICING

$1,800 per year
We’re working on developing a new Great Lakes Bay
•
Weekly business news 		
Newsletter. When it’s ready, sponsors will be able to
contributor - $495
link their logo to a specific web URL. Weekly business
news contributors are able to provide up to 300 words of
WEB ADS
content, a logo and an image to be placed in the Business • Rotating Tower Ad $350
News section of the GLBM website located on the home
• Rotating Banner Ad $350
page. Content will be posted throughout the week.
• HomePage Takeover $2,500

$1,600 (400 words)

TWO-PAGES:
$2,500 (600 words)

Advertorials, special
advertisements
designed and
presented to look like
articles, are available
in any issue to any
business looking
for a way to present
more in-depth
information about its
products or services.

NEED MORE INFORMATION?
CALL US AT: 517.203.3333 OR EMAIL: INFO@GREATLAKESBAYMAG.COM

ADVERTISING
SPECIFICATIONS
FULL
PAGE

1/2 V
3.92”
X
9.8125”

1/4
3.92”
X
4.83”

9” X 10.8125”
W/ 0.125 BLEEDS

YOU MAY SUBMIT A FULLY
FINISHED AD CREATED IN
ADOBE PHOTOSHOP,
INDESIGN OR ILLUSTRATOR

• PDF files must be press 		

quality with embedded fonts

• Illustrator files must have
fonts changed to outlines

• Photoshop files must be 		

1/2 H
8” X 4.83”

flattened TIFFs at 300 dpi

• InDesign files must include all
fonts and links

• All graphics and digital files

must be high quality and at
300 dpi at 100% to ensure the
best printing

• All files should be CMYK color

2020 SPONSORSHIP KIT
Advertisers can have a hard time getting their messages in front of highly targeted
audiences like those in business. Fortunately for them, Great Lakes Bay magazine develops
content that consumes and informs our readers on a monthly basis. Great Lakes Bay will be
a leading resource for anyone who wants to stay connected to what’s happening throughout
the Great Lakes Bay Region with a high ratio of business news and additional lifestyle and
community content.

Great Lakes Bay will help you drive revenue while showcasing your commitment to
community by putting your message directly in front of qualified readers. Take advantage of
sponsorship opportunities with Great Lakes Bay and let us help you grow your business and
build relationships in the Great Lakes Bay Region today.

WHAT DOES A
SPONSORSHIP MEAN
WHEN PARTNERING
WITH US?
• PRESENT YOUR COMPANY
AS A LEADER

• MAKE CONNECTIONS
• MEET PROFESSIONALS FROM

Sponsorship is a form of affinity marketing that provides certain rights and
benefits to the “sponsor.” Most often the sponsors may use the images and
logo of the partner and call themselves an official sponsor of the property.
Sponsoring Great Lakes Bay events and activities puts you in the spotlight
where your customers are. Your organization’s association with Great Lakes
Bay and our ecosystem of partners puts you in great company among some of
the Great Lakes Bay Region’s strongest and most respected businesses.

ACROSS THE INDUSTRY
• STAY ONE STEP AHEAD OF
YOUR COMPETITION
• ENHANCE YOUR BRAND

A Great Lakes Bay sponsorship gives you access, connections, affinity, audience access
and data as well as helps to shape public perception in a fresh way that can integrate
into your other marketing and branding efforts.

SPONSORS AND PUBLICATIONS
When you work with Great Lakes Bay, we can work together to create a broader reach and shared objectives,
multiply your resources and leverage the combined power of a great relationship. A sponsorship is much more
than advertising. Well-conceived sponsorships include an investment in activation.
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HEART DISEASE
Heart disease is caused
by smoking, high
blood pressure, high
cholesterol, physical
inactivity, obesity and
diabetes.
PREVENTION
METHODS: Healthy
eating, exercise.

LUNG CANCER

About 160,390 men are
expected to die from lung
cancer this year.
Smoking,
secondhand smoke,
exposure to asbestos
or radon, air pollution
and personal history
of cancer are leading
causes of lung cancer.
PREVENTION: Quit
smoking: Tobacco
products are responsible
for 90% of lung cancer
cases.

PROSTATE
CANCER

This is the most common
cancer found in men
and the second leading
cause of cancer death
behind lung cancer.
PREVENTION: Healthy
men age 50 and up
should have annual
prostate-specific antigen
(PSA) tests and rectal
exams.

STROKE

Men are 1.25 times more
likely to suffer a stroke
than women. Stroke
is caused by the same
factors as heart disease,
with the addition of
alcohol abuse.
PREVENTION
METHODS: Healthy
eating, exercise.

Resources:
American Cancer Society: (800) ACS-2345 (227-2345)
National Cancer Institute Smoking Quitline: (877) 44U-QUIT (448-7848)
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SUICIDE

Depression can play
out differently in men
in the form of anger,
aggression, work
burnout, risk-taking,
midlife crisis, and
alcohol and substance
abuse.
PREVENTION
METHODS: Doctors,
loved ones and men
themselves need to
recognize the unique
signs of depression in
men.

SPONSORED BUSINESS SECTIONS:
• Feature Article
• Business News Snapshots
• Notable News
• State/National News
• Business Trends Infographic
SPONSORED LIFESTYLE SECTIONS:
• Places
• Kid’s Corner
• Feature Article
• Out and About Reader Photos
• That’s a Wrap Infographic
• Play/Reasons to Play

2020 SPONSORSHIP
KIT
(continued)
AREA SNAPSHOT p.13
PERSPECTIVE p. 14
TRENDS p. 19
NOTABLE NEWS p. 27
WHAT’S NEW p. 20
WORLD NEWS p. 21
ROUNDTABLE p. 24

business

SPECIAL SECTION SPONSORS:

KEY TO
SUCCESS
The key to our success is
M3 Group’s ambitious team.
With strong leadership and
a driven staff, we are an
unstoppable force. When
we say the sky is the limit –
we mean it. Our designers
specialize in creating
eye-catching designs
and full circle campaigns.
Our web developers take
into account both form
and function. The video
production team creates
anything from cuttingedge short format videos
to traditional commercials.
We create social media
campaigns and high-end
brand plans. We work
diligently to guide our
clients to the results they
are looking for. Visit us on
line at M3Group.Biz.

Own the page prior to each Great Lakes Bay section: Business,
Lifestyle and Play. This type of sponsorship allows you to
showcase your culture and values. This is an opportunity to give
readers an understanding of your organization’s goals, inform
and educate or simply partner with the community.

• 100-word write-up introducing the section
• Full-page photo that conveys the content of the section
INVESTMENT: $2,500 per section per month
ADD ON:
• Website ad - $250 per month
• Full-page ad - $1,000 per month
• Half-page ad - $650 per month

EXPERT KNOWLEDGE COLUMN
SPONSORSHIP:

our readers by adhering to
the following guidelines.

Sharing your specific knowledge is an
opportunity to connect in a powerful
way with potential consumers.
Business professionals can now
share their expertise in their fields by
providing a 400-word (half-page) or
600-word (full-page) article. (Not to
be confused with an advertorial.)

Column space must be used
to provide timely advice that is
relevant to our readers. Selfpromotion, the promotion of
a specific business or other
misuse of the expert’s influence
as a contributor is not allowed
and will not be printed.

EXPERT COLUMN GUIDELINES:
Our editorial team is committed to
strong community engagement with
local experts to provide our readers
with the best advice and information
by supporting those who support us.
Expert columnists are expected
to conform to Great Lakes Bay
writing standards and respect

Columns must be received in
a timely fashion. We cannot
guarantee that articles submitted
past the issue’s deadline will be
printed, or if outlying questions are
not answered in a timely manner.
For consistency for our readers,
columnists need to be prepared to
make a long-term commitment in
order to acquire a regular page slot.

Column topics, copy, headlines,
images and allotted space are subject
to editor approval, and may be edited
or changed at the editor’s discretion.
All writers contributing to the
column are responsible for providing
a high-resolution (300-dpi)
headshot and a brief biography of up
to 50 words in length. In this space,
writers can provide any information
about themselves that they choose,
such as their profession, hobbies or
contact information.
INVESTMENT:
• Full-page column sponsorship $1,800 per month
• Half-page column sponsorship $1,150 per month

MAGAZINE TAKEOVER SPONSORSHIP:
Have you ever wanted to tell your story throughout an entire publication?
You have an opportunity to connect with readers consistently throughout
the magazine.

• Sponsor 10 pages in an issue • Cover included • Popup on website
greatlakesbaymag.com • 517.203.3333

and contribute column(s) for
each section of the magazine

INVESTMENT: $18,000 sponsorship

